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01 i-PRO Brand Guidelines

These Brand Guidelines contain operational rules for the i-PRO brand’s visual 

identity (VI) and for brand communication. Follow these Guidelines for consistency

in brand communication to enhance and maintain trust in the i-PRO brand.

It is prohibited to copy, reproduce, distribute or otherwise use the logos and other

VI in these Brand Guidelines, whether paid or free, regardless of the form taken, 

without obtaining Company approval in advance.

If you wish to use i-PRO VI in a way not described in these Guidelines, send a visual

sample of your design to: Brand_central@ml.i-pro.com.

Before using i-PRO VI for television, newspaper, magazine, online, or in any other

media, you must contact Public Relations: pr@i-pro.com.

Inquiries regarding Brand Guidelines: Brand_central@ml.i-pro.com

pr@i-pro.comInquiries regarding use in television, newspaper, magazine, or online media:

Introduction
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Extend human senses through technology,
to capture moments of truth so the
front-line pros can act.

We will courageously pursue possibilities,
with the trust of our stakeholders 
always in mind.

Flexible, Bold, Trusted

To be a team that builds a safer
and more peaceful world through
continuous innovation.

We build long-term relationships with
innovations that inform and protect
in difficult environments.

Purpose is the reason for our existence in society.

It is the basis for why we conduct our business

and corporate activities.

Purpose

Vision is the image of what we aim to be

in the future, and the vector of our activities.

Vision

Promise is the value we guarantee to our

stakeholders through realizing our vision.

Promise

Values are our stance and sense of values 

which we consider to be most important.

Values

Personality is the world view of the brand which emphasizes

the i-PRO identity, along with the ethos of our activities.

Personality

Brand Concept

1. Brand

1-1.

Our brand concept is the foundation 

for promoting the sustainable growth

of the i-PRO brand, and is the core of

all corporate activities.

It consists of the five elements of

Purpose, Vision, Promise, Values and

Personality.
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The Power of Truth

Tagline1-2.

1. Brand

Our tagline is a short and direct

message which conveys the essence

of the i-PRO brand concept.
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Statement1-3.

i-PRO Co., Ltd., formerly a division of Panasonic, is a leading global manufacturer of 

edge computing cameras for security, safety, and medical applications. 

With over 60 years of expertise in high-quality and reliable hardware, the company 

now pioneers the transformation of video data into practical applications. 

i-PRO products are designed for flexible customization and integration to meet 

the specific needs of any use case. We are committed to the ethical and responsible

use of AI and cybersecurity for data integrity, and provide our partners, customers

and users with innovative and sustainable technologies. i-PRO joined the United 

Nations Global Compact in 2023.

About us

1. Brand

Our statement is the explanation of

the brand concept, as well as our

manifesto for all stakeholders.

It will be promoted in both our internal

and external communication tools.
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Corporate Logo2-1.

2. Visual

Our logo is the most immediate

representation of our brand. It is a

valuable asset that must be used

consistently in proper, approved forms.
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2-2. Corporate Logo
Background Colors

2. Visual

Our logo is primarily used in Black on

white or light colored backgrounds, 

and in White on black, i-PRO Blue, or

dark colored backgrounds.

The logo in i-PRO Blue Can be used 

as needed
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2-3. Corporate Logo
Legibility

2. Visual

Be sure to provide ample contrast

between our logo and background 

color to ensure legibility.
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Clear space inside of the solid line.

Clear space

Minimum size

Print: 10mm/0.39inch
Digital: 68px

1H

1H 1H

1H

H

2-4.
Clear Space / Minimum Size

Corporate Logo

2. Visual

Clear Space

Always include blank space around

the corporate logo to enhance its

visibility and independence.

This is the minimum range. We

recommend creating designs with

more blank space.

Minimum Size

To ensure that the logo is clearly 

visible, do not make it smaller than 

the dimensions in the diagram to the 

right.
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2-5.
Do Not

Corporate Logo
Do not deform

Do not use outlines Do not rotate

Do not apply 3D effects in 2D
except 3D processing such as embossing

Do not use shadows

Do not alter the design

Do not combine non-specified elements or logos

Do not use
non-specified colors

Do not use backgrounds
that hinder legibility

LOGO

2. Visual

Use of the logo in a modified form is

prohibited.
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Use the corporate logo with tagline 

when intending to express the 

corporate brand in press releases and 

advertising, etc. or in communication 

with customers.

It may also be used as the corporate 

logo at the start and end of product 

promotional videos.

Do not use it on products, whether 

hardware or software.

2-6.

2. Visual

Corporate Logo
with Tagline
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Our logo with tagline is primarily used in

Black on white or light colored

backgrounds, and in White on black, 

i-PRO Blue, or dark colored 

backgrounds.

For details of background colors and 

brightness, refer to 2-3. Corporate 

Logo: Background Colors and 

Brightness.

2-7.

Background Colors

2. Visual

Corporate Logo
with Tagline



1H 1H

1H

1H

H

15 i-PRO Brand Guidelines

Blank Space

Always include blank space around 

the logo to enhance its visibility and 

independence.

This is the minimum range. We 

recommend creating designs with 

more clear space.

Minimum Size

To ensure that the logo is clearly 

visible, do not make it smaller than 

the dimensions in the diagram to the 

right.

Print: 16.5mm/0.65inch
Digital: 112px

Clear space

Minimum size

Clear space inside of the solid line.

2-8.

2. Visual

Corporate Logo
with Tagline
Clear Space and Minimum Size
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Use of the logo in a modified form is

prohibited.

Do not deform

Do not use outlines Do not rotate

Do not apply 3D effects in 2D
except 3D processing such as embossing

Do not use shadows

Do not alter the design

Do not combine non-specified elements or logos

Do not use
non-specified colors

Do not use backgrounds
that hinder legibility

LOGO

2-7.

2. Visual

Corporate Logo
with Tagline
Do not
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Nexus Symbol

We link people with the information 

they need to make decisions. Our 

symbol — the Nexus — embodies this 

central role in empowering our 

customers.

  

The Nexus is comprised of a series of 

nodes — representing the raw data 

that provides critical insights which 

drive our customers’ actions. It leads 

to the letter “i,” the first letter in our 

name, as a sign off on the quality we 

deliver. 

Together, the arrangement represents 

the way we tailor our hardware and 

software to deliver complete solutions 

for each of our customers so they can 

take decisive action in the moments 

that matter.  Together with our name, 

the symbol’s clear geometry and 

integrated configuration demonstrates 

the power of our i-PRO platform.

Before using the Nexus logo mark 

alone, check with the i-PRO Brand 

Office: Brand_central@ml.i-pro.com

2-9.

2. Visual
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Background Colors

Our symbol - Nexus is primarily used in

Black on white or light colored

backgrounds, and in White on black, 

i-PRO Blue, or dark colored 

backgrounds.

The Nexus in i-PRO Blue is reserved for

special use cases, including but not

limited to merchandise. Please

contact i-PRO Brand Office in advance

for its applications.

2-10.

2. Visual

Nexus Symbol
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Clear Space

Always include blank space around 

the logo to enhance its visibility and 

independence.

This is the minimum range. We 

recommend creating designs with

more blank space.

Minimum Size

To ensure that the logo is clearly 

visible, do not make it smaller than 

the dimensions in the diagram to the 

right.

1H

1H 1H

1H

H

Print: 3mm/0.12inch
Digital: 15px

Clear space inside of the solid line.

Clear space

Minimum size

2-11.

2. Visual

Nexus Symbol
Clear Space and Minimum Size
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Use of the logo in a modified form is

prohibited.

Do not deform

Do not use outlines Do not rotate

Do not apply 3D effects in 2D
except 3D processing such as embossing

Do not use shadows

Do not alter the design

Do not combine non-specified elements or logos

Do not use
non-specified colors

Do not use backgrounds
that hinder legibility

LOGO

2-11.

2. Visual

Nexus Symbol
Do not
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Prioritize clarity when determining 

placement of the corporate logo in 

advertising.

In general, position the logo at the top, 

either to the left or the right. Position 

it in the center when necessary. If 

placement at the top is difficult, 

position it at the bottom, either to the

left, right, or in the center.

For very long or tall banners, etc., we 

recommend that the logo be centered

as shown in the diagrams on the right.

For details of blank space around the

logo, refer to 2-13. Corporate Logo: 

Blank Space and Minimum Size.

When publishing advertisements in 

specialized journals and magazines, 

etc., do not position the logo near 

the spread gutter, where it is difficult 

to see. (Refer to the diagram on the 

lower right) Straddling the logo 

across the spread binding is prohibited. 

Placement of the logo in areas with poor visibility, 
such as near the spread center, is prohibited.

Straddling the logo across spread binding is prohibited.

2-13. Displaying Logo in 
Advertising Logo

Logo Logo

Logo Logo

Logo

Logo

Logo

Logo

Placement

Horizontal placement Horizontal banner

Vertical placement

Vertical banner

Note

Note

Logo Logo

Logo

2. Visual
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When displaying the corporate logo in 

a display booth, as far as possible, 

place it on a large surface independent 

of other elements, to ensure the logo 

is clear and prominent.

For details of blank space around the 

logo, refer to 2-13. Corporate Logo: 

Blank Space and Minimum Size.

2-14. Displaying Logo in 
Exhibition Booths

Display image

Even when sufficient blank space is 

included around the logo, take care 

to avoid a busy layout, such as that 

shown in the lower right diagram.

Vertical display of the logo is prohibited.

Exception (only when unavoidable): 

Vertical display is permitted only when 

constraints make it unavoidable for the 

corporate logo to be oriented vertically.

If the corporate logo can be displayed 

in another location, vertical display is 

prohibited in all cases.

Must-Nots

Please ensure that no elements are placed around
the logo, even outside the defined clear space, as
this would negatively affect the logo’s visibility.

As a general rule, do not display the logo multiple times; 
instead, place a single logo in the most visible location.

As a general rule, portrait 
orientation is not permitted.

Corner Center Center

We want to capture the momentary
truth hidden in things.  This supports
people's decisions to save lives.
We believe that this will lead to the 
safety and security of society.

Must-Nots

2. Visual
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Typography is a fundamental element 

of corporate identity. It plays an 

important role in producing a 

consistent image in all communication.

Use the following fonts: Iwata UD 

Gothic, Gennokaku Gothic JP 

(EN: Source Han Sans), or Noto Sans JP, 

based on the scope of application, as 

shown in the table to the right.

The regular size (M or Regular) should 

be the basis of the design, choosing 

the thickness according to the content 

and layout balance.

For official text for external use (press 

releases, official texts such as 

company policy, and official letters), 

use the template (Gennokaku Gothic 

JP (EN: Source Han Sans)). Otherwise, 

we recommend Calibri for English 

(Latin-script) text, and YuGothic UI for 

Japanese text.

Products (hardware body)　

Name plates/packing boxes/labels

Instruction manuals

Products (software)

Guarantee

Catalogs/pamphlets 

Websites

Iwata UD Gothic

Iwata UD Gothic

Iwata UD Gothic

Iwata UD Gothic

Printing or engraving of product function information

Displaying on products or packing boxes (including factory-printed labels)

Online only. Use Iwata UD Gothic for printed (paper).

Camera/recorder GUI, iAG, Remo., ASM, tools, etc.

Including online

Including online

Gennokaku Gothic JP／Noto Sans

Gennokaku Gothic JP／Noto Sans

Gennokaku Gothic JP／Noto Sans

Gennokaku Gothic JP／Noto Sans

Noto Sans

Gennokaku Gothic JP

(Source Han Sans)

Scope Font Note

2-15. Typography

2. Visual



Vertical writing

Examples of Use in Text
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When the company name appears in 

text, use the fonts listed in 2-15. 

Typography.

Used within text, “i-PRO” should 

appear as one block and must not be 

split. This does not apply on websites, 

etc. if it is split due to technical 

reasons.

Use of the corporate logo within text is 

prohibited.

Mistakes in the company name cause 

damage to the i-PRO brand. Do not 

omit the hyphen (e.g., iPRO) or use 

incorrect letter case (e.g., i-pro). 

Always double-check.

2-16. Orthography of 
Company Name

These Brand Guidelines contain operational rules for the 

i-PRO brand’s visual identity (VI) and for brand communication.

These Brand Guidelines contain operational rules for the

                  brand’s visual identity (VI) and for brand communication.

These Brand G
uidelines contain 

operational rules for the 

i-PRO
 brand’s visual identity 

(VI) and for brand com
m

unication.

Horizontal writing

Do not use the corporate logo in text

Do not make errors in the company name or brand

iPRO ipro i-pro IPRO I-PRO

Do not split the name “i-PRO”

These Brand Guidelines contain operational rules for the i-

PRO brand’s visual identity (VI) and for brand communication.

Must-Nots

Must-Nots

Must-Nots

2. Visual



Examples of double-branding in text, which require approval in all cases
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2-17. Double Branding

 by

These Brand Guidelines contain operational rules for the 

Other company’s brand by i-PRO brand’s visual identity (VI) 

and for brand communication.

When it is necessary to print the i-PRO 

brand alongside another brand, 

inquire with the Brand contact.

When the i-PRO brand appears 

together with another brand, it is 

considered “double branding” even 

when sufficient blank space is 

included.

Double branding changes the 

appearance of the i-PRO brand, and 

there is a risk that i-PRO’s message 

may not be correctly communicated 

with the customer. It is also possible 

that the seat of responsibility will be 

unclear, and thus the utmost care is 

required.

Other company’s brand

Other company’s brand

Other company’s brand

Other company’s brand

Other company’s brand

Side-by-side placement

Displaying in a way that confuses the brand

Displaying at the top of a banner

Examples of logo double-branding, which require approval in all cases

Advertisements and banners

Vertical placement

Placement with additional word(s)

These Brand Guidelines contain operational rules for the 

i-PRO/Other company’s brand brand’s visual identity (VI) 

and for brand communication.

2. Visual
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The company description template 

should be included as standardized 

text at the end of press releases, in 

materials introducing the company, 

and in advertising.

2-18. Company Description 
Template

i-PRO Co., Ltd., formerly a division of Panasonic, is a leading global manufacturer

of edge computing cameras for security, safety, and medical applications. 

With over 60 years of expertise in high-quality and reliable hardware, 

the company now pioneers the transformation of video data into practical applications. 

i-PRO products are designed for flexible customization and integration to meet 

the specific needs of any use case.

We are committed to the ethical and responsible use of AI and cybersecurity for 

data integrity, and provide our partners, customers and users with innovative 

and sustainable technologies. i-PRO joined the United Nations Global Compact in 2023.

About i-PRO

2. Visual



i-PRO Blue
Pantone 2726 C
C80 M65 Y0 K0
R100 G100 B230
#6464E6

Black
Pantone Black 6
C60 M40 Y40 K100
R0 G0 B0
#000000

Gray 1
Pantone 532 C
C60 M40 Y10 K95
R28 G31 B42
#1C1F2A

Gray 2
Pantone Cool Gray 8 C
C2 M0 Y0 K60
R128 G128 B128
#808080

Gray 4
5% Black
C0 M0 Y0 K5
R226 G227 B227
#E2E3E3

Gray 3
Pantone Cool Gray 2 C
C0 M0 Y4 K20
R189  G192  B191
#BDC0BF

Primary Color: i-PRO’s basic brand color Primary Color: i-PRO brand supplementary colors

Secondary Colors: Accent colors for use with the primary colors
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Color is an important element of 

i-PRO’s identity. Be mindful of 

consistent use of color.

Primary Color

i-PRO Blue is a special brand color that 

symbolizes i-PRO. Prioritize the use of 

i-PRO Blue over other colors.

Secondary Colors

These colors are recommended as 

accent colors for use with the i-PRO 

brand color, i-PRO Blue. Use i-PRO 

Blue as the primary color.

2-19. Color

Light green
Pantone 3258 C
C60 M0 Y45 K0
R16  G169  B154
#10A99A

Dark green
Pantone 4166C
C75 M20 Y45 K45
R10  G128  B124
#0A807C

Light red
Pantone 4057C
C2  M75 Y60  K0
R211  G97  B99
#D36163

Dark red
Pantone 2342C
C10 M85 Y50 K15
R181  G79  B83
#B54F53

2. Visual



Public space imagery:

Choose images with a sense of scale,

geometry, and moving people. In all 

cases, strive to express a dynamic 

viewpoint.

Professional imagery:

Choose images where an expert is 

operating equipment with a serious 

facial expression. Wherever possible, 

the scene of people working should 

extend into the background, creating 

a sense of depth.

Images of people:

Choose images that give a sense of a 

flexible, bold, and sincere personality. 

In particular, focus on the subject’s 

gaze, preferably people with a natural 

facial expression.

A range of photographs are saved on 

SharePoint. Download from the link 

below.
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2-20. Photographs

Download Site

Public space imagery

Professional imagery Images of people

2. Visual

https://iproglobal.sharepoint.com/sites/BrandCentral/photograph


Nexus Grid
Nexus Square
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White background Gray background Black background

Nexus Square

Small settings, such 
as business cards

May be adjusted in long horizontal settingsRatio of squares

Large settings, such 
as at exhibitions

Graphic motifs are means of 

expression developed from the Nexus 

symbol.

Nexus Grid

A graphic motif where square dots are 

spread out evenly in a grid. It can be 

used in combination with text or 

photographs. Erase the dots when 

used together with text or the Nexus 

square.

Nexus Square

A graphic motif of combined squares. 

When using, refer to the diagram on 

the right 3-2. Graphic Motif Examples.

2-21. Graphic Motifs

1/3 1/4

Nexus Grid

2. Visual
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Position the Nexus Grid at the center of a lyout
Position the grid only on the horizontal line X at the center of a lyout

Position the Nexus Grid at the center of a lyout
Position the grid only on the vertical line Y at the center of a lyout

Y

XXAs a general rule, position the Nexus 

Grid centered on a layout. Always align 

either a row or column of points with 

either the center vertical or center 

horizontal axis, respectively. Never 

align the grid so that there is a point 

at the center of a layout.

2-22. Graphic Motifs

Y

X

Y

X

Y

Nexus Grid
Placement

The grid should not cross the horizontal and vertical lines at
the center of a lyout�

Position the grid line on either the horizontal line X or the
vertical line Y at the center of a lyout

2. Visual
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Point width

The Nexus Grid point width is 0.033H,

where H = the space between two 

points.

Margin

We define margins as the clear space 

from the Nexus Grid to the edge of a 

layout. The range for approved 

margins are a minimum of 0.15H to a 

maximum of 0.8H, where H = the space 

between two points. Adjust for 

extremely small and large applications.

2-23. Graphic Motifs

H

0.15H - 0.8H
Margin

Point width: 0.033H
Margin: 0.15H - 0.8H
H = space between two points

Margin

0.15H - 0.8H

0.033H
Point width

Margin is too narrow (less than 0.15H)Too big (or too small) Margin is too wide (more than 0.8H)
MarginPoint size Margin

Nexus Grid
Point Size / Margins

2. Visual
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Nexus Grid does not always need to 

cover a layout in its entirety. To create 

more space for other elements, the 

grid can be reduced to a minimum of 

three columns or rows. The row or 

column must span the length or height 

of the layout while aligning to the 

horizontal or vertical axes, 

respectively. Make the grid three rows from one side
(example shown is the top side).

Make the grid three rows from one side
(example shown is the bottom side).

Make the grid three columns from one side
(example shown is the right side).

Do not make the grid 2 rows/columns or less. Do not reduce the grid from two or more edges.

1

2

3

2

1

1

2

3

1 2 3

2-24. Graphic Motifs
Nexus Grid
Minimum Grid Value

2. Visual
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Recommended grids

The four grid dimensions for A4 paper 

are 4×5, 4×7, 5×6 and 5×8.

Minimum grid values

Refer to the examples on the right 

when reducing the grid from any one 

side of the layout. Adjust the margins 

for each grid accordingly. Adjust the 

grid and margins to correspond to 

different layout dimensions.

2-25. Graphic Motifs
Nexus Grid
A4

4×5 5×64×7 5×8

4×3 5×34×4 5×4

3×5 3×63×7 3×8

Minimum grid values

Recommended grids

2. Visual
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Recommended grids

The two grid dimensions for US Letter

paper are 4×5 and 5×6.

Minimum grid values

Refer to the examples on the right 

when reducing the grid from any one 

side of the layout. Adjust the margins 

for each grid accordingly. Adjust the 

grid and margins to correspond to 

different layout dimensions.     

2-26. Graphic Motifs 4×5 5×6

4×4 4×3

3×5 3×8

Minimum grid values

Recommended grids

Nexus Grid
US Letter

2. Visual
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Recommended grids

The two grid dimensions for 16:9 

aspect ratio are 4×7 and 5×8.

Minimum grid values

Refer to the examples on the right 

when reducing the grid from any one 

side of the layout. Adjust the margins 

for each grid accordingly.  Adjust the 

grid and margins to correspond to 

different layout dimensions.

2-27. Graphic Motifs
Nexus Grid
16:9 Wide Screen

4×7 5×8

4×4 5×3

Minimum grid values

Recommended grids

3×7 3×8

2. Visual



36  i-PRO Brand Guidelines

Focus Square is a square than 

highlights a specific area on an image. 

Use it according to the message.

1. Specific Focus Area

When focusing on a specific part of an 

image, the remainder should be grayed 

out, as shown in Image 1. on the right.

The brighter area of focus should be 

clearly visible within a square window.

2. Multiple Focus Areas

When focusing on a multiple parts of 

an image, they should be highlighted 

with squares of i-PRO Blue, as shown 

in Image 2. on the right.

2-28. Graphic Motifs
Focus Square

When focusing on a specific person or object, the remainder should be grayed out. Use i-PRO Blue when there is no specific focus area

Applications used: Adobe Illustrator / PhotoshopAvoid designs that do not use the stipulated colors, such as those shown below. 

i-PRO Blue 
overlay with 
80% opacity

i-PRO Blue 
multiplicative 
opacity of 50%

Layering

Image

1. Example of Specific Focus Area

Must-Nots

2. Example of Multiple Focus Areas

How to create i-PRO Blue Focus Square

(1) Paint the overall image with transparent black and cut out a square 
over the target area. Or (2) paint the target area with a white square and 
set an opaque overlay. Combine (1) and (2) to accentuate the highlight.

2. Visual
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Icons are meaningful configurations of

squares, set on a square 5x5 grid. 

Icons should only be two colors, White 

and any of our Grays. Refer to the right 

for examples.

2-29. Graphic Motifs
Icons Do not use icon grids other than 5×5

Do not use colors other than Gray 1 to 4 for icons

Icon grid

Color scheme examples Must-Nots

Must-Nots

2. Visual
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Avoid misuse of our Graphic Motifs, as

shown to the right.

2-30. Graphic Motifs

ADVANCED 
TECHNOLOGY
FOR YOUR 
EVERY NEED.

Do not display the points in a grid pattern. Do not use colors or positionings which are mixed up with the Nexus.Do not display with a line.
Flexible Module IconsFocus Square

Do not display the points in random sizes. Do not position the points randomly.
Nexus Grid

Do not display points in colors other than the specified color.
Nexus Grid Nexus Grid

00:00:10

INNOVATION
YOU CAN SEE

INNOVATION
YOU CAN SEE

INNOVATION
YOU CAN SEEDo Not

2. Visual
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3-1.

3-2.

3-3.

3-4.

3-5.

3-6.

39

40

41

42

43

44

Logo and Colors

Graphic Motifs

Communication Tools

Websites

Billboards

List of Corporate Logo Data

3. Visual Samples
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Samples using the color palette.

As a general rule, set a palette using 

i-PRO Blue, black and white with the 

aim to boost awareness of the i-PRO 

brand color.

3-1. Logo and Colors

Exhibition signage, signboard example

Example of use of i-PRO Blue for key content within materials

Confidencial

Cover page example (2)

Cover page example (1)

These Brand Guidelines contain operational rules for the i-PRO brand’s visual 

identity (VI) and for brand communication. Follow these Guidelines for consistency

in brand communication to enhance and maintain trust in the i-PRO brand.

It is prohibited to copy, reproduce, distribute or otherwise use the logos and other

VI in these Brand Guidelines, whether paid or free, regardless of the form taken, 

without obtaining Company approval in advance.

If you wish to use i-PRO VI in a way not described in these Guidelines, send a visual

sample of your design to: Brand_central@ml.i-pro.com.

Before using i-PRO VI for television, newspaper, magazine, online, or in any other

media, you must contact Public Relations: pr@i-pro.com.

Security Surveillance

i-PRO Brand

moduca

Medical Vision

Visual Samples
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Each of the graphic motifs maybe used 

individually or in combination.

The size of the Nexus Square may be 

changed, and it can be combined with 

the grid, or included with text or 

photographs.

3-2. Graphic Motifs 

The Power of Truth 

Security Surveillance

Medical Vision

Module Camera

Sample Text Here

Sample Text Here

Sample Text Here

Visual Samples



Confidencial

Power of Truth
yyyymmdd

Business Field
Security 

Surveillance

Medical
Vision

Moduca
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Download Site

Presentations

Business cards

Official communications

LetterPress release

Technical documentation, etc.

Cover page

Contents

3-3. Communication Tools

Visual Samples

https://iproglobal.sharepoint.com/sites/BrandCentral/template


Website Example
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3-4.

Visual Samples
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3-5. Billboard Example

Visual Samples



i-PRO logo data Files
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The entire suite of artwork is available 

in formats for print and digital 

applications. Be sure to use the 

correct format for your applications.

3-6.

Logo / Black Logo with tagline / Black Nexus symbol / Black

Logo / White Logo with tagline / White Nexus symbol / White

Digital

Print

i-PRO_logo_rgb_blk.ai i-PRO_Nexus_symbol_rgb_blk.ai
i-PRO_logo_rgb_blk.jpg i-PRO_Nexus_symbol_rgb_blk.jpg
i-PRO_logo_rgb_blk.png i-PRO_Nexus_symbol_rgb_blk.png
i-PRO_logo_rgb_blk.svg i-PRO_Nexus_symbol_rgb_blk.svg

i-PRO_logo_cmyk_blk.ai i-PRO_Nexus_symbol_cmyk_blk.ai
i-PRO_logo_cmyk_blk.eps i-PRO_Nexus_symbol_cmyk_blk.eps

i-PRO_logo_tag_rgb_blk.ai
i-PRO_logo_tag_rgb_blk.jpg
i-PRO_logo_tag_rgb_blk.png
i-PRO_logo_tag_rgb_blk.svg

i-PRO_logo_tag_cmyk_blk.ai
i-PRO_logo_tag_cmyk_blk.eps

Logo / i-PRO Blue Logo with tagline / i-PRO Blue Nexus symbol / i-PRO Blue

Digital

Print

i-PRO_logo_rgb_blue.ai i-PRO_Nexus_symbol_rgb_blue.ai
i-PRO_logo_rgb_blue.jpg i-PRO_Nexus_symbol_rgb_blue.jpg
i-PRO_logo_rgb_blue.png i-PRO_Nexus_symbol_rgb_blue.png
i-PRO_logo_rgb_blue.svg i-PRO_Nexus_symbol_rgb_blue.svg

i-PRO_logo_cmyk_blue.ai i-PRO_Nexus_symbol_cmyk_blue.ai
i-PRO_logo_cmyk_blue.eps i-PRO_Nexus_symbol_cmyk_blue.eps

i-PRO_logo_tag_rgb_blue.ai
i-PRO_logo_tag_rgb_blue.jpg
i-PRO_logo_tag_rgb_blue.png
i-PRO_logo_tag_rgb_blue.svg

i-PRO_logo_tag_cmyk_blue.ai
i-PRO_logo_tag_cmyk_blue.eps

Digital

Print

i-PRO_logo_rgb_wht.ai i-PRO_Nexus_symbol_rgb_wht.ai
i-PRO_logo_rgb_wht.png i-PRO_Nexus_symbol_rgb_wht.png
i-PRO_logo_rgb_wht.svg i-PRO_Nexus_symbol_rgb_wht.svg

i-PRO_logo_cmyk_wht.ai i-PRO_Nexus_symbol_cmyk_wht.ai
i-PRO_logo_cmyk_wht.eps

i-PRO_logo_tag_rgb_wht.ai
i-PRO_logo_tag_rgb_wht.png
i-PRO_logo_tag_rgb_wht.svg

i-PRO_logo_tag_cmyk_wht.ai
i-PRO_logo_tag_cmyk_wht.eps i-PRO_Nexus_symbol_cmyk_wht.eps

Download Site

Visual Samples

https://iproglobal.sharepoint.com/sites/BrandCentral/logo


i-PRO Corporate Brand Guidelines Ver. 1.51
Inquiries regarding Brand Guidelines: Brand_central@ml.i-pro.com

pr@i-pro.comInquiries regarding use in television, newspaper, magazine, or online media:

Ver. 1.51 Page �� Regarding logo restrictions, added “Do not rotate” and 
  “Do not combine with other shapes, text, or logos”
Page �� Regarding exhibition booths, added “Vertical logo display
  is generally prohibited”
Page �� Regarding font weights, added “Weights other than those
  specified may be used”
Page �� Revised the text for “About i-PRO Co., Ltd.”
Page �� Updated business card design to the latest version; updated
  presentation format to the latest version
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