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These Guidelines contain operational rules for video content related to the i-PRO brand and products.

By communicating consistent content, we aim to strengthen the brand power of i-PRO.

These Guidelines cover all videos released externally, including corporate and product 

advertising and promotional videos, as well as technical videos, such as training and 

tutorial videos for our partners.
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Title examples

Usage example with video material

Gray4 + Nexus Grid Gray4 single color/plain

Usage example with photographic material

1-1. Background

1. Design

For the background of headings, video or 

photographic material, use the Nexus Grid 

or a plain, single color background. 

*For usage guidelines of the Nexus Grid, refer to i-PRO Brand 

Guidelines p.33

Use these as backgrounds when there is 

margin remaining after placement of layers, 

photos, or video materials.
    What's New about i-PRO Active Guard - 2024 Spring
https://www.youtube.com/watch?v=bpUBAJDRTiI&t=128s

    i-PRO Industry's Strongest Corner Camera
https://www.youtube.com/watch?v=j3Lw_JvQHwE&t=11s

    What's New about i-PRO Active Guard - 2024 Spring
https://www.youtube.com/watch?v=bpUBAJDRTiI&t=128s
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10H

1H

1H

1H

Title placement and clear space

1-2. Title

1. Design

When the product name is displayed at the 

opening of a video, the i-PRO logo should 

be 1/10th of the vertical axis or less, and 

placed in the upper-right of the screen.

For example, in the case of full HD, the 

vertical axis is 1080, therefore 1/10 is 108px.

In addition, placement of the i-PRO logo 

must include 1H or more of clear space on 

all four sides.
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Line weight

Examples

Line weight
5~10px

1-3. Agenda (product summary)

1. Design

The product summary and introduction of 

features should be within a border.

Text and the product may overlap a little 

while in motion, but they must not be 

overlapping in their final position.

Line weight

Ensure that the weight of the outside frame 

lines is between a minimum of 5px to a 

maximum of 10px in the shape layer.
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#26FFAB

#E36436 #FFBA26

Mandatory

Primary colors/Secondary colors

Primary Color: i-PRO’s basic brand color Primary Color: i-PRO brand supplementary colors

Secondary Colors: Accent colors for use with the primary colors

Sub colors Usage examples

1-4. Color patterns

Prioritize use of the color palette stipulated 

in the Brand Guidelines.

If you wish to use another color in 

addition to the primary and secondary 

colors to make something stand out, 

choose from the sub colors.

Order of priority

(1) i-PRO’s basic brand color

(2) i-PRO brand supplementary colors

(3) Secondary colors

(4) Sub colors

1. Design

i-PRO Blue
Pantone 2726 C
C80 M65 Y0 K0
R100 G100 B230
#6464E6

Light green
Pantone 3258 C
C60 M0 Y45 K0
R16  G169  B154
#10A99A

Dark green
Pantone 4166C
C75 M20 Y45 K45
R10  G128  B124
#0A807C

Light red
Pantone 4057C
C2  M75 Y60  K0
R211  G97  B99
#D36163

Dark red
Pantone 2342C
C10 M85 Y50 K15
R181  G79  B83
#B54F53

Black
Pantone Black 6
C60 M40 Y40 K100
R0 G0 B0
#000000

Gray 1
Pantone 532 C
C60 M40 Y10 K95
R28 G31 B42
#1C1F2A

Gray 2
Pantone Cool Gray 8 C
C2 M0 Y0 K60
R128 G128 B128
#808080

Gray 3
Pantone Cool Gray 2 C
C0 M0 Y4 K20
R189  G192  B191
#BDC0BF

Gray 4
5% Black
C0 M0 Y0 K5
R226 G227 B227
#E2E3E3
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Examples

1-5. CG

Texture

For product texture, photo-realism with 

a matte texture is preferable.

If rays of light or other abstract 

arrangements are required, please ask.

Motion

Movement should basically be gentle 

with a rich, high-quality image.

1. Design

    New i-PRO smaller, faster & high -resolution Rapid PTZ cameras
https://www.youtube.com/watch?v=SSS3otBDYdA&t=2s
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1H

1H

1H

64H

Watermark clear space

1-6. Watermark

Watermark position and size

The watermark should be 1/36th the size of 

the vertical axis, and placed in the 

upper-right of the screen outside the 

action safe area, 1H or more away from the 

top and far-right edges. For example, in 

the case of full HD, the vertical axis is 1080, 

therefore 1/8 is 30px.

Watermark color and transparency

Because visibility of the watermark is of 

low importance, ideally it should be placed 

inconspicuously so that it is visible only if 

you look for it.

White is the preferred color but if it is not 

visible due to the video base being white, 

then use black with 40–50% transparency.

Display timing

Scenes that do not contain the i-PRO logo 

on-screen should be displayed consecutively.

Action safe

1. Design
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Line weight

1-7. Detection & tracking frames

If a camera is equipped with auto-tracking 

function, a rectangular frame is used to 

indicate when the camera detects the target.

Line weight

Ensure that the weight of the outside frame 

lines is between a minimum of 5px to a 

maximum of 10px in the shape layer.

Detection & tracking frames example

Line weight
5~10px

1. Design
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Must-nots

1-8. Examples of don’ts

Do not create original characters, use 

misleading representations of Japan, or 

designs that are contrary to the brand 

image.

Do not create original characters. Do not use designs that are contrary to the brand’ s classiness or premium-feel.

Do not use misleading representations of Japan.

1. Design
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1-9. Pictograms/illustrations

When using illustration materials such as 

icons or pictograms, we recommend 

simple, flat-line drawings for the basic 

theme.

Avoid attaching icons, as it creates a 

comical impression.

Be consistent with illustration materials 

used in each scene (and where possible, 

throughout the video).

1. Design

Must-nots

Avoid manga-style, comical designs, such as in the example below.

Examples of illustrations using icons We recommend against the use of icon stickers

Use a flat design with simple line drawings of cameras and devices, as shown below. Avoid icon-sticker style designs such as in the example below.
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A A A A A

Mandatory

English fonts

2-1. Fonts

2. Text

For text used in videos, use the following 

fonts.

English: Noto Sans

Japanese: Noto Sans/Gennokaku Gothic

Text color

Use white text as first preference.

Be careful with background brightness. If it 

would result in low visibility, substitute 

black text.

Text transparency

When text is transparent, only use i-PRO 

Blue.

Japanese fonts

Noto Sans 

Light

Medium

Semibold

Bold

Regular
ABCDEFGHIJKLMNabcdefghijklmn0123456789 ,.:+-*=!?” #$%&’ /

ABCDEFGHIJKLMNabcdefghijklmn0123456789 ,.:+-*=!?” #$%&’ /
ABCDEFGHIJKLMNabcdefghijklmn0123456789 ,.:+-*=!?” #$%&’ /
ABCDEFGHIJKLMNabcdefghijklmn0123456789 ,.:+-*=!?” #$%&’ /

ABCDEFGHIJKLMNabcdefghijklmn0123456789 ,.:+-*=!?” #$%&’ /

Noto Sans/
Gennokaku Gothic JP

Light

Regular

Medium

Bold

安以字衣於あいうえおアイウエオ ABCDEFGabcdefgOl23456789!?"

安以字衣於あいうえおアイウエオABCDEFGabcdefgOl23456789!?"
安以字衣於あいうえおアイウエオABCDEFGabcdefgOl23456789!?"
安以字衣於あいうえおアイウエオ ABCDEFGabcdefgOl23456789!?"

Ideal text examples

Special cases

Must-nots

In cases of low visibility, a different color may be used.

Text may only be transparent when i-PRO Blue is used.

*Regarding background colors and brightness, refer to i-PRO Brand Guidelines p.10
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1H

0.5H~

0.5H

0.5H~

0.5H~

0.5H~0.66H

Mandatory

Clear space

2-2. Heading captions

2. Text

In order to ensure visibility of text, provide 

margins around the text as shown in the 

diagram on the right.

Ensure that the heading are not too long, 

so that it fits within the center line of the 

screen.

Nexus Square

Place the Nexus Square at the lower-right 

corner of the text box.

The subject or major themes must have a 

caption with the Nexus Square, but 

subheadings of other scenes should have 

captions without the Nexus Square.

English text

In caption text, only capitalize the first 

letter of the first word, except for short 

keywords and proper nouns.

Example of don’ts

Ensure that it fits within 
the center line of the screen.

With Nexus Square Rectangle without Nexus Square

Recommended for major themes, such as the subject Recommended for subheadings in each cut
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1H

0.5H~

0.4H~

0.5H~

0.2H

Black (#000000)
Opacity 70%

i-PRO blue (#6464E6)
Opacity 100%

Text box color

2-3. Subtitles

2. Text

In order to ensure visibility of text, provide 

margins around the text as shown in the 

diagram on the right.

Text box

For the text box at the bottom, use the 

following colors/setteings: 

Black (#000000) opacity 70%

i-PRO blue (#6464E6) opacity 100%

Also, ensure that text is always within the 

action safe area.

Display time

Arrange scenes to allow for text display 

within the time ranges below.

English: 8–12 letters (counting spaces

               between words) per second

Japanese: 4–5 characters per second

Usage examples
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Footnote placement

2-4. Footnotes

2. Text

Ensure minimum visibility of footnotes.

Footnote placement

Place within the action safe area.

Font size

We recommend font size of 15–25 px 

to ensure minimum visibility.

Action safe
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Text animation

2-5. Text animation

2. Text

Text animation should be gentle, to 

produce a high-quality image.

Avoid showy speediness, instead, fade-in 

images gradually.

After-effect pre-set example

Slow fade-in

Usage examples

1

2

3
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Examples

3-1. Opening logo

3. Video rules

When using the i-PRO logo in a video 

opening, place it in the screen center.

Be careful to check the relevant 

background color, brightness, and clear 

space guidelines.

*For details, refer to i-PRO Brand Guidelines p.9–11

Logo height

Ensure logo height is 100–150px on the 

vertical axis.

Logo height
Ensure logo height is 100–150px on the vertical axis.
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Mandatory

“i-PRO_logo.mp4”

3-2. Ending logo

3. Video rules

Black out the screen at the end of the 

video, then always insert the 

“i-PRO_logo.mp4” logo animation.

1

2

3
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Recommended transitions

3-3. Transition

3. Video rules

Avoid showy transitions: we recommend 

using a stylish and natural style.

Examples:

- Cross dissolve

- Black out

- White out

Cross dissolve

White out

Black out

Around the 1:38 mark in the video below

Around the 1:27 mark in the video below

Around the 0:15 mark in the video below

    i-PRO Industry's Strongest Corner Camera
https://youtu.be/j3Lw_JvQHwE?si=QbXlPu0oQg5RxXqU&t=98

    i-PRO Industry's Strongest Corner Camera
https://youtu.be/j3Lw_JvQHwE?si=hJuUstyJhM0NkePW&t=87

    i-PRO Product Reliability | QUALITY WITHOUT COMPROMISE
https://youtu.be/c40UnTAQc6o?si=_S6QpSTLDwT4Nsp2&t=15
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Mandatory

Action safe

3-4. Action safe

3. Video rules

Captions, subtitles, logo and other 

elements you wish to transmit in the 

video should be within the action safe 

area (within 95%~97.5%).

Within the action safe area

Within the action safe area
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Export settings

3-5. Export settings

3. Video rules

We recommend the following settings.

Export settings

File Type: H.264﻿(MP4)﻿

Frame Rate: 30

Field Order: Progressive

Aspect Ratio: Square pixel (1.0)

Bit Rate: 20,000 kbps or above

Audio

Sample Rate: 48,000 hZ (48 kHz)

Loudness

Target Loudness: -14.0 LUFS

Tolerance: 2 LU

Max True Peak Level: -2 dBTP

Loudness

File Type: H.264﻿ (MP4)﻿

Frame Rate: 30

Field Order: Progressive

Aspect Ratio: Square pixel (1.0)

Bit Rate: 20,000 kbps or above (at time of delivery)

Target Loudness: -14.0 LUFS

Tolerance: 2 LU

Max True Peak Level: -2 dBTP
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Examples of recommended background music

4-1. Background music

4. Other guidelines

Background music

For advertising or promotional videos, we 

recommend dignified and stylish classical 

or cinematic background music based on 

the brand concept.

If you are aiming for differentiation due to 

the product’s characteristics, or for 

technical videos that assume the viewer 

will watch for a longer period, choose a 

slightly lighter sound that does not exceed 

the limits of the brand concept.

Examples of gentle background music

    Color Palette Song by Lux-Inspira
https://artlist.io/royalty-free-music/song/color-palette/61105

    Our Journey Song by Lux-Inspira
https://artlist.io/royalty-free-music/album/scene-of-life/2621

    The Prophecy Album By Ziv Moran
https://artlist.io/royalty-free-music/album/the-prophecy/7509

    i-PRO Industry's Strongest Corner Camera
https://www.youtube.com/watch?v=j3Lw_JvQHwE&t=24s

    New i-PRO X-Series: Makes Legacy Cameras Smart and can Learn even Further
https://www.youtube.com/watch?v=fT-FVJ2eVR0&t=22s

    What's New about i- PRO Active Guard - 2024 Spring
https://www.youtube.com/watch?v=bpUBAJDRTiI&t=128s

    How to replace dome cover of corner camera
https://www.youtube.com/watch?v=SahvrSFDRMI
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Acceptable examples

4-2. Portrait rights and privacy

4. Other guidelines

People

If the faces of individuals are showing or 

they are otherwise identifiable, you must 

receive their prior consent.

In particular, people from outside the 

company must sign a statement of consent 

before you film them.

Vehicles

Number plates qualify as personal 

information, therefore you must receive 

consent before filming. Filming parts of 

vehicles other than number plates does 

not require prior consent, but be careful to 

ensure that personal information is not 

visible, including inside of the vehicle.

Other subjects that require caution

Avoid filming works of art and buildings 

etc. with high-level designs that may be 

subject to copyright infringement and 

commercial use bans.

This does not apply to regular buildings.

Cases that require caution

People are present, but their faces are not shown, so they cannot be identified

Vehicles are present, but number plates and other personal information 
are not shown 

Faces are identifiable, so you must receive their prior consent

Number plates are identifiable, so you must receive their prior consent
*Dummy number plates belonging to the company may be shown

Not allowed, because the shot includes a building that requires 
special permission for filming
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Cases requiring in-house checks

4-3. Internal reviews

4. Other guidelines

When explaining functionality or other 

technical details, submit a request for the 

R&D Department to check it matches the 

actual function.

When necessary, include a caption (as in 

the right-hand photo) so as not to mislead 

viewers.

Does the exterior appearance match final specifications? Does the movement match the actual software?
*If it differs, include a caption noting this
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